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The course objective is to understand the definition and scope of industry,
2-1 | #2842 analyze market competitions with various models, and equip students with
strategic decision-making skills.
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1. Individual Reading and Presentation : 209
2. Midterm Project : 10 %

3. Final Team Project : 359§
4
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1;)5 AR . Course Participation : 25%
5. Assignments : 10%
Students are required to read the assigned reading materials. During class,
9_g LREEFERA | the instructor will lecture, ask questions, and engage in discussions with
. 3E) students about the readings. Each student’s participation in class discussions
is an essential part of the course.
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