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The purpose of this course is to provide a comprehensive outlines of
marketing strategy carried out in a business enterprise. It is designed
2-1 | KE P &% for those interested in marketing strategy formulated in real world, and

the function is to provide a contemporary account of the “what” and
the “how” of marketing decision-making is proceed, and help students
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to develop the analytical skills required in policy and marketing
strategy formulation.
The purpose of this course is to provide a comprehensive outlines of
marketing strategy carried out in a business enterprise. It is designed
for those interested in marketing strategy formulated in real world, and
the function is to provide a contemporary account of the “what” and
the “how” of marketing decision-making is proceed, and help students
to develop the analytical skills required in policy and marketing
strategy formulation.
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